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I am dedicating this book to a person I have never met. Before
I randomly opened the San Francisco phone book to page
519, and plunged my finger onto the page over the name Mari-
lyn Reynolds, I had never heard of the lady. Indeed, as this
book goes to press, I have no concept of who she is, what she
does, or how she thinks.

I am dedicating this book to Marilyn Reynolds because she
is the anonymous person out there for whom I have been cre-
ating advertising for nearly a quarter of a century. In writing
ads and commercials I never thought much of demographic
profiles or market segmentations. But I have thought of a sin-
gle person out there, a “Marilyn Reynolds,” if you will.

Marilyn Reynolds, who are you? Are you a sweet old lady, or
a child whose father gave you your very own phone? Are you a
diesel dike? Are you a shopkeeper, housewife, therapist, Avon
Lady? Do you own a Cuisinart, do you ball to Bartok, are you
pretty, are you plain, are you into hot tubs?






